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Job Title:  Associate Vice-President, Marketing & Brand Strategy 

Department:  Marketing & Strategic Initiatives, University Relations 

Reports To:  Vice-President, University Relations 

Jobs Reporting: Director, Marketing and Brand 
Associate Director, Digital Communications 
Associate Director, Creative Services 
 

Salary Grade: USG 18 

Effective Date: July 2021 

 
Primary Purpose 
 
The Associate Vice-President, Marketing & Brand Strategy (AVP MBS) is a senior executive at the 
University of Waterloo, reporting to the Vice-President, University Relations (VPUR). This critical role 
leads the navigation and positioning of the University’s profile and reputation in the context of an 
increasingly complex  and competitive post-secondary landscape in Canada and internationally.     When 
achieved with excellence and consistency, these accountabilities enhance and strengthen the reputation 
of the University. The AVP MBS has the lead responsibility at the University for the development of 
institutional brand and integrated marketing strategies for the University, update and advance positioning 
framework for brand and identity systems, and generally champions marketing and communications 
innovation as a powerful enabler of reputation within the University of Waterloo.   

While many results are achieved through senior level managers that work with the AVP MBS,  this role is 
accountable for the design and implementation of University-wide integrated marketing and brand plans, 
informed by consultation and aimed at identifying and influencing key audiences, desired outcomes, 
appropriate paid and owned media strategies and tools. Within this context, the AVP MBS also has 
responsibility for ensuring connections with institutional data analysis projects related to reputation and 
rankings.   

The AVP MBS is a champion of data-informed decision making, and plays an important role in identifying, 
tracking and analyzing key data and trends for the purpose of shorter and longer-term planning for MBS 
and University Relations.  

As a key partner and strategist with the VPUR, the AVP MBS will develop and maintain strong 
connections and credibility across the university’s leadership and is sensitive to the needs of diverse 
audiences.  They will consult with and advise senior leaders, and build relationships and networks with 
administrative and marketing leaders across the institution to support a strong and coordinated brand 
presence and pride-building for the University of Waterloo internally and externally. 

Key Accountabilities 
 

• Lead the strategic brand positioning of the University and the development and execution of short 
and long-term brand strategies to build the public profile and enhance the reputation of the 
University of Waterloo. 

• Provide leadership and co-ordination for overall planning and implementation for reputational, 
marketing and strategic brand initiatives. 



 

 

 

Job Description 

 

  

 

 

• Work closely with the AVPs of Communication and Government Relations, and the Senior Director, 
Community Relations and Events to develop and maintain integrated marketing communications 
strategy and plans focused on desired outcomes from key audiences, including signature event 
marketing and influencer engagement strategies, adjusting and adapting strategies and work plans 
and processes as needed in light of unfolding and/or unforeseen external factors and pressures. 

• Proactively secure positive and collaborative relationships with administrative and marketing leaders 
on campus in key academic and business units. 

• Work with AVP Communication, to review mandates, develop and maintain coordinated and efficient 
networks of senior representatives of the academic and support units across campus engaged in 
marketing and communications (especially marketing leaders, campus communicators and web 
steering committees or councils). 

• Support senior leaders in the development of tools and templates for campus stakeholders that 
enable the broadest adoption of brand positioning guidelines across faculties, institutes, and 
academic support units. 

• Define role within and contribution to University-wide web governance initiatives and lead the 
strategy and design of University website and other digital properties. 

• Lead and recommend the type and range of market research required to provide data and insights 
on target audiences, awareness and reputational matters. 

• Plays a leadership role in tracking, analyzing data and trends to support mid and longer-range 
planning for both MBS and the VP, University Relations.   

• Contribute to the governance of the institution’s digital presence and oversee the design of the 
University website and other digital properties.  

• In collaboration with relevant campus leaders develop an outreach strategy to build profile in 
targeted international markets. 

• Collaborate with the Associate Provost, Institutional Data, Analysis & Planning to monitor and 
respond to global rankings. 

• Oversee strategic initiatives that are undertaken by the office of VPUR such as design of University 
signage and wayfinding, Constituent Relationship Management (CRM) and other priorities as they 
emerge. 

• Provide support to advance strategic planning and initiatives from the office of VPUR and office of 
the President. 

• Participate fully in all University Relations leadership, communication and planning processes. 
• Develop and deliver annual work plans with clearly articulated goals, objectives and key 

performance indicators/metrics. 
• Develop and manage budget allocations to support marketing initiatives. 
• Provide leadership and development for the marketing and brand strategy team as part of a 

coordinated performance management and talent development approach within University 
Relations. 

 

 
*All employees of the University are expected to follow University and departmental health and safety policy, 
procedures and work practices at all times. Employees are also responsible for the completion of all health and 
safety training, as assigned. Employees with staff supervision and/or management responsibilities will ensure that 
assigned staff abide by the above, and actively identify, assess and correct health and safety hazards, as required.  
 

Required Qualifications  
 

Education 

• Bachelor degree in marketing, communications, business or related field. 
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Experience 

• Ideally 15 years, with a minimum of 10 years of senior leadership experience in a marketing or 
brand communications environment with demonstrable record of success, especially in digital 
marketing, in the post-secondary, not-for-profit or relevant public and private sectors.  

• Demonstrated experience in leading and motivating teams and developing talent across an 
organization. 

• Demonstrated experience as a valued partner in a collegial and collaborative environment. 

Knowledge/Skills/Abilities 

• Deep understanding of brand and brand positioning. 

• Creative, future-focused, and adept in current and emerging marketing and communications 
technologies, data analytics tracking and reporting. 

• Strong digital marketing skills with proven ability to increase online traffic through the use of social 
media platforms and advertising. 

• Agility and adaptability to prioritize for the digital landscape. 

• Understanding of and/or experience in international markets. 

• Exceptional writing skills. 

• Exceptional public speaking and verbal communication skills, including high comfort level in 
delivering presentations to senior audiences and serving as institutional representative when 
appropriate. 

• Capacity to engage and communicate highly complex issues relevant to higher education. 

• Active listener, connector and consensus builder, with an ability to manage and respond to multiple 
and varied stakeholders and audiences. 

• Sensitivity to the academic environment, thinking and ways of working. 

• Technical skills: advanced MS Word and PowerPoint, basic Excel. 
 

 
Nature and Scope  
• Contacts: 

Internally, communicates regularly and professionally advises and consults with all senior leaders 
including the President, Vice-President, Academic & Provost, Deans, Associate Provost IAP, 
Associate Vice-President, International, Vice-President, Research, Vice-President, Advancement, 
Senior Director, Alumni Relations, Senior Director, Community Relations & Events, AVP, Government 
Relations, Director, Marketing & Undergraduate Recruitment and with all employees in all groups and 
departments as the scope of work and projects indicate and dictate, to inform, influence, educate and 
collaborate and to promote and build the University’s profile. 
Externally, this position will have significant senior contacts building critical relationships and 
developing important partnerships, and must have the ability to represent the President and Vice-
Presidents on internal and external committees. 

• Level of Responsibility:  
The position is responsible and accountable for the overall results of the marketing and brand strategy 
function. 

• Decision-Making Authority:  
Responsible and accountable for establishing the priorities for the department and addressing 
changes to strategic business plans by consulting directly with the Vice-President, University Relations 
and the President as appropriate. 

• Physical and Sensory Demands:  
Minimal demands typical of a senior executive position operating within an office environment. 
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• Working Environment: Minimal exposure to disagreeable conditions typical of a senior executive 
position exposed to stress and pressure associated with senior level responsibilities. 


